We Are...Marshall, April 16, 2010 by Office of Marshall University Communications
Marshall University
Marshall Digital Scholar
We Are ... Marshall: the Newsletter for Marshall
University Marshall Publications
4-16-2010
We Are...Marshall, April 16, 2010
Office of Marshall University Communications
Follow this and additional works at: http://mds.marshall.edu/mu_newsletter
This Newsletter is brought to you for free and open access by the Marshall Publications at Marshall Digital Scholar. It has been accepted for inclusion in
We Are ... Marshall: the Newsletter for Marshall University by an authorized administrator of Marshall Digital Scholar. For more information, please
contact zhangj@marshall.edu.
Recommended Citation
Office of Marshall University Communications, "We Are...Marshall, April 16, 2010" (2010). We Are ... Marshall: the Newsletter for
Marshall University. Paper 1.
http://mds.marshall.edu/mu_newsletter/1
THE NEWSLETTER FOR MARSHALL UNIVERSITY • APRIL 16, 2010
.
Matt Turner
from Page 1
Mary Mhango
from Page 3
(continued on page 4)
Alumni to Gather on Huntington Campus April 23-24
Alumni to Gather
from Page 1
Jennifer Lauhon Named
Employee of the Month
(continued on page 3)
Jennifer Lauhon (left) receives her Employee of the Month
 award from President Kopp.
Alumni Weekend 2010, featuring the theme “Old Friends
and New Beginnings,” takes place Friday and Saturday, April 23
and 24.
Numerous events are planned, including the annual Green
and White Spring Football Game at 4 p.m. Saturday, and the 73rd
annual Alumni Banquet honoring distinguished alumni and
friends of Marshall University at 7 p.m.
“Alumni Weekend is always special, but this year will be
even more exciting than usual as many of our alumni and
friends will be visiting for the first time our beautiful Marshall
University Foundation Hall, home of the Erickson Alumni
Center,” said Nancy Pelphrey, Coordinator of Alumni Programs.
Here is a look at some of the events planned in conjunction
with or during Alumni Weekend:
Thursday, April 22
• Marshall Institute for Interdisciplinary Research (MIIR)
Seminar Series: “Culture, Technology and Society,” featuring
Dr. Rob DeSalle, curator of entomology at the American
Museum of Natural History, Marshall University Foundation
Hall. A reception begins at 5:30 p.m., followed by the program
at 6:30 p.m. This event is free to the public.
Friday, April 23
• The first official event of Alumni Weekend is a Champagne
Reception, which begins at 6 p.m. in the MU Foundation Hall,
home of the Erickson Alumni Center. Cost to attend the
Champagne Reception is $15. RSVP by calling 304-696-2901.
• Marshall University ROTC, Department of Military Science,
will have its annual Military Ball at the Memorial Student
Center, BE5, starting at 6 p.m. with cocktails and a receiving
line followed by dinner at 7 p.m., with dancing and entertain-
ment to follow.
• The Marshall University Theatre production of “Our
Country’s Good” begins at 8 p.m. in the Joan C. Edwards
Performing Arts Center.
Saturday, April 24
• A Presidential Coffee for the Heritage Society will take place
from 9:30 to 10:30 a.m. at the Marshall University Foundation
Hall.
• The Class Luncheon will honor the 50th reunion class (1960).
The class will be joined by the Grand Class – those who
graduated before 1960. The event will take place from 11:30
a.m. until 1:30 p.m. in the Erickson Alumni Center Conference
Center.
• The Young Alumni Committee of the Marshall University
Alumni Association and the River Cities Alumni Club will co-
sponsor a tailgate party from 1 to 3 p.m. in the West Lot of
Joan C. Edwards Stadium, prior to the annual Green and
White Spring Football Game. Free Hillbilly Hot Dogs and soft
drinks will be served. Just look for the alumni banners.
• The annual Green and White Spring Football Game will kick
off at 4 p.m. at Joan C. Edwards Stadium. For tickets, call 304-
696-HERD or 800-The-HERD. Tickets are $10 for adults, $5 for
students.
• The President’s Social will take place from 6 to 7 p.m. on the
Memorial Student Center plaza. Admission is free.
• The highlight of the weekend is the 73rd annual Alumni
Banquet honoring distinguished alumni and friends, begin-
ning at 7 p.m. in the Don Morris Room of the Memorial
Student Center. The cost for the banquet is $50 per person or
$90 per couple. Call the Office of Alumni Relations at 800-682-
5869 or 304-696-2901.
Jennifer Lauhon, Administrative Assistant in the Office of
Academic affairs, has been named the Marshall University
Employee of the Month for March, according to Michelle Brown
Douglas, chair of the Employee of the Month Committee.
She was nominated by Karen Barker, Roberta Ferguson,
Frances Hensley, Carol Hurula, Tammy Johnson, Sherri Noble,
Mary Beth Reynolds, and Sherri Smith.
“Jenny Lauhon is absolutely essential to Marshall Univer-
sity.” Karen Barker wrote. “Without her calm, steady devotion
to every person, task and challenge that comes her way, the
institution could not succeed ion its mission….She stays late
and comes in early, works weekends and goes above and
beyond what most others would do, not only to get the job done
time. “I wanted to be able to help improve the quality of life for
individuals,” she says simply. Sponsored by the Malawi
government, she chose the University of Missouri because it
offered a degree with a specialization in clothing and textiles
that interested her. “But I knew when I went back home I
would be expected to know other things, so I took courses in
food and nutrition, family housing and child development so I
would be able to pass along my knowledge in these areas.”
Back home she taught high school classes for six years and
also taught at the University of Malawi. But to be a faculty
member there required a master’s degree. “It was recognized
that we needed expertise from abroad, so the university
developed a distance link with Mount Saint Vincent University
in Canada. It was kind of a faculty exchange program with
them.” So again with the government’s help, Mhango headed to
North America and completed her master’s degree. Back in
Malawi she taught at the university until 1994 when she was
hired to help launch an undergraduate program in home
economics at the University of Botswana. “I stayed there for
eight years. I wanted to make sure that the undergraduate
program and the master’s program that was coming had a good
foundation. I had one more step to complete so I sponsored
myself to get a Ph.D. at the University of Iowa. I chose Iowa
because it had a good extension component and also had a
good clothing textile program. I could do both the family
consumer science component and clothing and textiles which
was important.”
 She finished her dissertation in August, then headed for
Marshall where a job awaited her. “When I went for my Ph.D. I
became interested in the possibilities for small businesses and
entrepreneurial opportunities such as secondhand clothing
channels. From my experience in Malawi and Botswana I knew
that secondhand clothing is all that most people could afford,
so there were business opportunities available.”
She’s eager to squash the sometimes lingering stereotypes
about her program and her enthusiasm spills over as she talks
about it. “There are so many opportunities through programs
we offer and we want people to be aware of all the very
important possibilities in their lives. I want to encourage
students to say ‘Look at what I can do!’ It’s boring to do the
same thing over and over. I want to encourage them to learn
from their mistakes. They can use the knowledge they’re getting
not only in business but in their everyday lives. I love to see the
excitement when they succeed and I want to inspire them to
look for creative ways of thinking and to be excited about their
work. I want to see that WOW factor!”
Today in addition the undergraduate program in Family
and Consumer Science there’s an online M.A. degree. She’s
hoping to put some undergraduate courses online as well in the
near future.
Her busy work schedule doesn’t leave much leisure time
but she’s generous with her time and talents, giving readily to
campus and community causes. In fact, she, along with Anita
Lockridge, was presented with the 2010 Marshall University
Women of Color award last month for her tireless work in
promoting multicultural understanding and gender equality.
She does like to travel, to attend professional conferences, and
especially to visit her three grandchildren and her children,
sons Wonani who lives in California, and Chandie, who lives in
Nebraska; and daughter Miranka, who is in Florida.
“I love working with my colleagues and the deans have
been very supportive,” she says. “But I always feel it’s impera-
tive for me to do more!”
Matt Turner to Become
Chief of Staff May 1
Matt Turner is Marshall’s new chief of staff. His appoint-
ment was announced earlier this month by President Stephen J.
Kopp..
Turner, who currently serves as
director of communications for Gov.
Joe Manchin, will begin his duties at
Marshall on May 1. He replaces Bill
Bissett, who resigned in February to
accept the position of president of the
Kentucky Coal Association.
Kopp said, “I am delighted Matt is
joining the Marshall community as
chief of staff. A special skill set is
required to manage the complexities
and nuances of this position and Matt
brings all these attributes—as well as
a broad array of multidimensional
skills—to the job. He is an outstanding
communicator whose leadership skills
will be a welcome addition to our
team. I look forward to working with Matt and to the many
important contributions he will make to our university.”
Turner, who has bachelor’s and master’s degrees in journal-
ism from Marshall, joined the governor’s office in February
2007, following eight years as a public relations specialist for the
West Virginia Division of Tourism and the West Virginia
Department of Commerce. The Huntington native also worked
Matt Turner
(continued on page 4)
in public relations for Special Metals Corp.
“I’ve spent most of my life associated with Marshall and
I’m thrilled to be able to serve the university community in this
new role,” Turner said. “This is a tremendous opportunity and
an exciting time to be a part of the Marshall family. I truly look
forward to working with the students, faculty and staff as
Marshall continues to grow.”
We Are ... Marshall, the newsletter for Marshall University,
will be transitioning to an electronic format beginning
Wednesday, May 5. Questions may be directed to Pat
Dickson at pdickson@marshall.edu.
“We have been a proud sponsor of Marshall for several years,
and are pleased to make a donation that will offer students
educational opportunities in an area so crucial to our business
and our industry as a whole.”
Kim said demand from the insurance industry prompted
development of the program.
“College graduates in this field are in high demand, but
without help from the private sector, it would be difficult to
implement a program like this,” he said. “BrickStreet’s gift will
help provide our students with an education in a field that
offers tremendous career opportunities. We are honored to
accept their donation.”
Kopp added, “We are pleased BrickStreet has chosen to
make this gift, particularly given the current difficult economic
conditions facing businesses. Their donation is a generous
demonstration of support for our students, the Lewis College of
Business, Marshall University and the community at large.”
Kim also acknowledged the work of the steering committee
and chairman Ross Johnson, president of Mountain State
Insurance Agency, Inc., for their work to develop the program.
Kim said the first course in the new program was available
this semester, and the minor will be offered beginning next
spring. The major in Insurance and Risk Management will be
offered beginning in fall 2011 or spring 2012.
BrickStreet
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BrickStreet Supports Insurance Program
Jennifer Lauhon
from Page 1
Green’s Book Receives Weatherford Award
‘Lord of the Dance’ Appears April 22
BrickStreet Mutual Insurance Company has announced a
$50,000 gift to Marshall University to benefit the Lewis College
of Business.
Dr. Stephen Kopp, Dr. Ron Area, CEO of the Marshall
University Foundation, Inc.; and Dr. Chong Kim, dean of the
college of business, accepted the check.
The contribution will further the development of an
Insurance and Risk Management program at the university.
According to Marshall officials, no other institution in West
Virginia offers a similar program.
“This is a great opportunity for BrickStreet to partner with
Marshall University to help foster careers in the insurance
industry,” said Greg Burton, president and CEO of BrickStreet.
From left, Dr. Chong Kim, dean of Marshall University’s Lewis College of
Business; Dr. Ron Area, CEO of the Marshall University Foundation, Inc.;
Greg Burton, president and CEO of BrickStreet Mutual Insurance Company;
and Marshall University President Stephen J. Kopp display a check of $50,000
presented Tuesday, March 30 from BrickStreet to Marshall. The check will
benefit MU’s Lewis College of Business.
Jane Ann Knotts is the new Budget Director at Marshall
University. She assumed her duties Thursday, April 1.
Knotts comes to Marshall from Simmons College in Boston
where she was Director of Budgeting, Financial Planning and
Reporting. Before that she was the Associate Vice President of
Budget and Business Services at Brevard Community College in
Cocoa, Fla.
“I am pleased to become a member of the Marshall Univer-
sity family and look forward to a rewarding relationship with
my new colleagues,” Knotts said. “I would like to thank
everyone at the university for the warm welcome I have
received.  This certainly reinforces my decision to join
Marshall.”
Knotts received her Bachelor of Science degree from the
University of Central Florida and her master’s in business
administration from Nova Southeastern University.
“We are excited that Jane Ann Knotts has joined Marshall
University and we look forward to benefitting from her many
years of experience,” said Anita Lockridge, Senior Vice Presi-
dent for Finance and Administration.
The Huntington Area Food Bank (HAFB) is partnering with
several local organizations, including two Marshall student
groups, in an effort to raise awareness about hunger in the Tri-
State and to help change this trend.
The 7th annual Empty Bowls fundraiser will take place
Friday, April 23 from 10:30 a.m. to 2:30 p.m. at First Presbyte-
rian Church, 1015 5th Ave., in Huntington. B’nai Sholom
Congregation, Christian Associates and the Marshall student
groups, Keramos Potters Guild and Out Loud Creative, are
working together to host this event.
Dr. Chris Green, associate professor of English, has won a
2009 Weatherford Award for his book The Social Life of Poetry:
Appalachia, Race, and Radical Modernism (Palgrave Macmillan).
The Weatherford Award for nonfiction is given annually to
a work that “best illuminates the challenges, personalities, and
unique qualities of the Appalachian South.”  It is given by Berea
College and the Appalachian Studies Association.
The Social Life explores American racial history and reveals
how “mountain whites” helped shape America’s understanding
of African Americans, Anglos, Jews, southerners and immi-
grants. It then describes how poetry books by Jesse Stuart,
James Still, Don West and Muriel Rukeyser affected American
understandings of Appalachia and race.
Commenting on Green’s book, John C. Inscoe, Professor of
History, University of Georgia, writes, “Never have we seen the
mountain South and its literature portrayed on so large a canvas
or in so compelling a context.”
“Winning the Weatherford places my book in a line of
authors who have helped to shape our understanding of
Appalachia.” Green, a native of Kenttucky, said.  “That’s
humbling, and I’m honored. Appalachians are currently
excluded from every multicultural history of America, and I
want to help change that. Working at Marshall University has
united my deep care for place, poetry, justice and scholarship. 
Every day I am motivated as I help students from across the
region to tell their stories, value their culture, and fight for their
worlds.” 
More than 100 million people worldwide have witnessed the
spectacle and now it’s the Tri-State area’s turn. The Marshall
Artists Series presents “Lord of the Dance,” the Irish dancing
phenomenon that has sold out shows in 67 countries, at the Keith-
Albee Performing Arts Center Thursday, April 22, at 7:30 p.m.
 “Our success demonstrates the hunger people have to
wholly submerge themselves into a world where dancers
interpret every nuance of classic good versus evil through
modern Celtic music,” said Michael Flatley, company artistic
director and the man who originated the role of the Lord.
The story is based upon mythical Irish folklore, Don
Dorcha, Lord of Darkness, challenges the lord of light, or the
Lord of the Dance, to a battle.  The action plays out over 21
scenes of precise dancing, dramatic music, colorful costumes
and state-of-the-art production.
Tickets are on sale now, and may be purchased at The
Marshall Artists Series Box Office, located in the Joan C.
Edwards Playhouse, open Monday through Friday from noon
to 5 p.m. or by calling the Box Office at ext. 6-6656.
She has carried her message of can-
do determination and encouragement
from the rolling plains of her native
country of Malawi to the green
campus of Marshall University.
Now Dr. Mary Mhango wants
everyone to know that there are
exciting career possibilities along
with opportunities to stretch creative
muscles in the Family and Consumer
Science programs she coordinates The
program shed its longtime identifica-
tion as the Home Economics depart-
ment during the mid 1990s and has fit comfortably into its
new and broader role. And get rid of those outdated
notions that the program is just about cooking and sewing
and home decoration, she says. This program is a gateway
to a host of exciting possibilities and Mhango is just the
person who can point you to them.
“Our students are being trained in many areas now,
which allows them to go into many professions. For
instance, there is clothing and textile and culinary arts,
which in addition to food and catering, offers numerous
opportunities to begin small businesses such as bed and
breakfasts” she says. “There is a new area of emphasis,
child and family services where we are looking at the
lives of people to provide care of children, youth and the
elderly. Right now there is a high demand for such
services.” She points out that currently over 60 percent of
children from infants to age six (approximately 12 million
children) in pre-kindergarten are receiving some form of
care from people other than their parents while over 50
percent of children in kindergarten through the eighth
grade are receiving weekday care or participating in
organized activities.
She’s evangelistic about encouraging students to
nurture their creativity and test their entrepreneurial
wings. And to that end she’s taught classes that combine a
business component with the practical both in Africa and
at Marshall. And not just any classes but those that mine
creative veins while igniting a passion for the possible.
“I want students to feel that WOW factor. I love to see
that look on their faces when something pops and they
see a possibility,” she says with her with her melodic
laugh. “They learn through entrepreneurial classes
actually how to run a small business. We need to encour-
age innovation. We want them to be excited about their
work. Entrepreneurial thinking is very important no
matter what kind of work you’re doing.”
Mhango speaks with animation as ideas for small
businesses pour out. Take child care centers in shopping
malls or other busy public places, for example. “Parents
could drop off children who would be cared for by well
trained people and then they would be free to shop. There
are also great opportunities in hospitality--running
restaurants, lodgings of all sorts, catering. They can learn
about food but also learn how to run a bed and breakfast
or an inn. There’s a great need for after-school programs
for all ages as well as programs for the elderly. Then there
is the clothing distribution and the multi-channel retailing
for secondhand clothing. ”
She’s been carrying her optimistic message since she
began teaching in her native Malawi, a mostly rural
landlocked country about the size of Pennsylvania, in
southeast Africa. After graduating from high school she
headed to the U.S. to get a degree in home economics
which the University of Malawi was not offering at the
but to get it done right! In addition to her enthusiasm and
ability to prioritize and organize, Jenny has the all too rare
ability to create and maintain highly effective relationships with
people throughout the campus. She uses all of these skills to
accomplish the missions of the Office of Academic Affairs and
Marshall University. (She has) never failed to give 150%.”
 Ferguson said Lauhon is a behind-the-scenes worker
whose contributions directly impact several departments and
offices. “She is highly organized, approaches her work with
enthusiasm and always maintains a wonderful sense of humor.
It is a joy to work with Jenny.”
Hensley has high praise for Lauhon as a skilled multi-
tasker who is calm, focused and unflappable as she daily deals
efficiently with myriad demands. “Jenny Lauhon is simply
incredible! She is a quiet source of strength in our office and
makes Marshall University a better place for all of us.”
“Jenny is a wonderful co-worker who is always helpful and
the first to volunteer when needing assistance, no matter the
task,” said Hurula. “She’s passionate about her work, whether it
be planning events…or assisting students, she always goes the
extra mile.”
Johnson wrote, “Jenny is always happy to assist the
Admissions Office in any way that is needed—she regularly
goes out of her way to help us resolve issues, meet deadlines
and obtain needed information.”
Lauhon is always willing to step in and help out whatever
may come up, said Noble. “She is a real team player. The job
can be very stressful at times but Jenny always remains calm
and handles herself in a very professional manner.”
She is actively involved in facilitating the Annual Assess-
ment Day and the yearly meeting between program review
preparers and Board of Governors’ reviewers, according to
Mary Beth Reynolds. “Paying close attention to detail, Jenny
and Karen Barker work tirelessly each year to make sure that
both events run smoothly. Jenny’s assistance over the past three
years has been invaluable in advancing teaching and learning at
Marshall through assessment.”
Smith wrote, “Jenny represents the university to students,
staff, faculty, parents and the public with consummate profes-
sionalism.” While working on numerous projects, Lauhon
regularly assists others to provide crucial and seamless support
and steps in to take on additional duties as needed, she said.
Lauhon was presented with a plaque and a check for $100
by President Stephen J. Kopp.
 “There’s a lot of collaboration and a shared enthusiasm for
the Empty Bowls project,” said Jaye Ike, special projects
coordinator for the College of Fine Arts at Marshall. Now the
goal is to raise as much money as we did last year.”
Last year’s event raised nearly $18,000 to be donated to the
Huntington Area Food Bank.
“Our goal is always to make as much money for the food
bank and the hungry in the area as we can, my personal hope is
to top what we made last year and so far we have done that
every year,” said Tommy Warf, graduate student and president
of Keramos Potters Guild. “Without the public this event would
not work. Over the years we have gotten so much support from
our community.”
Keramos members are busy creating a variety of bowls to
be sold at the event while Out Loud assists with all aspects of
advertising and public relations. All proceeds from Empty
Bowls will be presented to HAFB.
For more information on Empty Bowls contact Jaye Ike at
jaye.ike@marshall.edu.
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BrickStreet Mutual Insurance Company has announced a
$50,000 gift to Marshall University to benefit the Lewis College
of Business.
Dr. Stephen Kopp, Dr. Ron Area, CEO of the Marshall
University Foundation, Inc.; and Dr. Chong Kim, dean of the
college of business, accepted the check.
The contribution will further the development of an
Insurance and Risk Management program at the university.
According to Marshall officials, no other institution in West
Virginia offers a similar program.
“This is a great opportunity for BrickStreet to partner with
Marshall University to help foster careers in the insurance
industry,” said Greg Burton, president and CEO of BrickStreet.
From left, Dr. Chong Kim, dean of Marshall University’s Lewis College of
Business; Dr. Ron Area, CEO of the Marshall University Foundation, Inc.;
Greg Burton, president and CEO of BrickStreet Mutual Insurance Company;
and Marshall University President Stephen J. Kopp display a check of $50,000
presented Tuesday, March 30 from BrickStreet to Marshall. The check will
benefit MU’s Lewis College of Business.
Jane Ann Knotts is the new Budget Director at Marshall
University. She assumed her duties Thursday, April 1.
Knotts comes to Marshall from Simmons College in Boston
where she was Director of Budgeting, Financial Planning and
Reporting. Before that she was the Associate Vice President of
Budget and Business Services at Brevard Community College in
Cocoa, Fla.
“I am pleased to become a member of the Marshall Univer-
sity family and look forward to a rewarding relationship with
my new colleagues,” Knotts said. “I would like to thank
everyone at the university for the warm welcome I have
received.  This certainly reinforces my decision to join
Marshall.”
Knotts received her Bachelor of Science degree from the
University of Central Florida and her master’s in business
administration from Nova Southeastern University.
“We are excited that Jane Ann Knotts has joined Marshall
University and we look forward to benefitting from her many
years of experience,” said Anita Lockridge, Senior Vice Presi-
dent for Finance and Administration.
The Huntington Area Food Bank (HAFB) is partnering with
several local organizations, including two Marshall student
groups, in an effort to raise awareness about hunger in the Tri-
State and to help change this trend.
The 7th annual Empty Bowls fundraiser will take place
Friday, April 23 from 10:30 a.m. to 2:30 p.m. at First Presbyte-
rian Church, 1015 5th Ave., in Huntington. B’nai Sholom
Congregation, Christian Associates and the Marshall student
groups, Keramos Potters Guild and Out Loud Creative, are
working together to host this event.
Dr. Chris Green, associate professor of English, has won a
2009 Weatherford Award for his book The Social Life of Poetry:
Appalachia, Race, and Radical Modernism (Palgrave Macmillan).
The Weatherford Award for nonfiction is given annually to
a work that “best illuminates the challenges, personalities, and
unique qualities of the Appalachian South.”  It is given by Berea
College and the Appalachian Studies Association.
The Social Life explores American racial history and reveals
how “mountain whites” helped shape America’s understanding
of African Americans, Anglos, Jews, southerners and immi-
grants. It then describes how poetry books by Jesse Stuart,
James Still, Don West and Muriel Rukeyser affected American
understandings of Appalachia and race.
Commenting on Green’s book, John C. Inscoe, Professor of
History, University of Georgia, writes, “Never have we seen the
mountain South and its literature portrayed on so large a canvas
or in so compelling a context.”
“Winning the Weatherford places my book in a line of
authors who have helped to shape our understanding of
Appalachia.” Green, a native of Kenttucky, said.  “That’s
humbling, and I’m honored. Appalachians are currently
excluded from every multicultural history of America, and I
want to help change that. Working at Marshall University has
united my deep care for place, poetry, justice and scholarship. 
Every day I am motivated as I help students from across the
region to tell their stories, value their culture, and fight for their
worlds.” 
More than 100 million people worldwide have witnessed the
spectacle and now it’s the Tri-State area’s turn. The Marshall
Artists Series presents “Lord of the Dance,” the Irish dancing
phenomenon that has sold out shows in 67 countries, at the Keith-
Albee Performing Arts Center Thursday, April 22, at 7:30 p.m.
 “Our success demonstrates the hunger people have to
wholly submerge themselves into a world where dancers
interpret every nuance of classic good versus evil through
modern Celtic music,” said Michael Flatley, company artistic
director and the man who originated the role of the Lord.
The story is based upon mythical Irish folklore, Don
Dorcha, Lord of Darkness, challenges the lord of light, or the
Lord of the Dance, to a battle.  The action plays out over 21
scenes of precise dancing, dramatic music, colorful costumes
and state-of-the-art production.
Tickets are on sale now, and may be purchased at The
Marshall Artists Series Box Office, located in the Joan C.
Edwards Playhouse, open Monday through Friday from noon
to 5 p.m. or by calling the Box Office at ext. 6-6656.
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from the rolling plains of her native
country of Malawi to the green
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Now Dr. Mary Mhango wants
everyone to know that there are
exciting career possibilities along
with opportunities to stretch creative
muscles in the Family and Consumer
Science programs she coordinates The
program shed its longtime identifica-
tion as the Home Economics depart-
ment during the mid 1990s and has fit comfortably into its
new and broader role. And get rid of those outdated
notions that the program is just about cooking and sewing
and home decoration, she says. This program is a gateway
to a host of exciting possibilities and Mhango is just the
person who can point you to them.
“Our students are being trained in many areas now,
which allows them to go into many professions. For
instance, there is clothing and textile and culinary arts,
which in addition to food and catering, offers numerous
opportunities to begin small businesses such as bed and
breakfasts” she says. “There is a new area of emphasis,
child and family services where we are looking at the
lives of people to provide care of children, youth and the
elderly. Right now there is a high demand for such
services.” She points out that currently over 60 percent of
children from infants to age six (approximately 12 million
children) in pre-kindergarten are receiving some form of
care from people other than their parents while over 50
percent of children in kindergarten through the eighth
grade are receiving weekday care or participating in
organized activities.
She’s evangelistic about encouraging students to
nurture their creativity and test their entrepreneurial
wings. And to that end she’s taught classes that combine a
business component with the practical both in Africa and
at Marshall. And not just any classes but those that mine
creative veins while igniting a passion for the possible.
“I want students to feel that WOW factor. I love to see
that look on their faces when something pops and they
see a possibility,” she says with her with her melodic
laugh. “They learn through entrepreneurial classes
actually how to run a small business. We need to encour-
age innovation. We want them to be excited about their
work. Entrepreneurial thinking is very important no
matter what kind of work you’re doing.”
Mhango speaks with animation as ideas for small
businesses pour out. Take child care centers in shopping
malls or other busy public places, for example. “Parents
could drop off children who would be cared for by well
trained people and then they would be free to shop. There
are also great opportunities in hospitality--running
restaurants, lodgings of all sorts, catering. They can learn
about food but also learn how to run a bed and breakfast
or an inn. There’s a great need for after-school programs
for all ages as well as programs for the elderly. Then there
is the clothing distribution and the multi-channel retailing
for secondhand clothing. ”
She’s been carrying her optimistic message since she
began teaching in her native Malawi, a mostly rural
landlocked country about the size of Pennsylvania, in
southeast Africa. After graduating from high school she
headed to the U.S. to get a degree in home economics
which the University of Malawi was not offering at the
but to get it done right! In addition to her enthusiasm and
ability to prioritize and organize, Jenny has the all too rare
ability to create and maintain highly effective relationships with
people throughout the campus. She uses all of these skills to
accomplish the missions of the Office of Academic Affairs and
Marshall University. (She has) never failed to give 150%.”
 Ferguson said Lauhon is a behind-the-scenes worker
whose contributions directly impact several departments and
offices. “She is highly organized, approaches her work with
enthusiasm and always maintains a wonderful sense of humor.
It is a joy to work with Jenny.”
Hensley has high praise for Lauhon as a skilled multi-
tasker who is calm, focused and unflappable as she daily deals
efficiently with myriad demands. “Jenny Lauhon is simply
incredible! She is a quiet source of strength in our office and
makes Marshall University a better place for all of us.”
“Jenny is a wonderful co-worker who is always helpful and
the first to volunteer when needing assistance, no matter the
task,” said Hurula. “She’s passionate about her work, whether it
be planning events…or assisting students, she always goes the
extra mile.”
Johnson wrote, “Jenny is always happy to assist the
Admissions Office in any way that is needed—she regularly
goes out of her way to help us resolve issues, meet deadlines
and obtain needed information.”
Lauhon is always willing to step in and help out whatever
may come up, said Noble. “She is a real team player. The job
can be very stressful at times but Jenny always remains calm
and handles herself in a very professional manner.”
She is actively involved in facilitating the Annual Assess-
ment Day and the yearly meeting between program review
preparers and Board of Governors’ reviewers, according to
Mary Beth Reynolds. “Paying close attention to detail, Jenny
and Karen Barker work tirelessly each year to make sure that
both events run smoothly. Jenny’s assistance over the past three
years has been invaluable in advancing teaching and learning at
Marshall through assessment.”
Smith wrote, “Jenny represents the university to students,
staff, faculty, parents and the public with consummate profes-
sionalism.” While working on numerous projects, Lauhon
regularly assists others to provide crucial and seamless support
and steps in to take on additional duties as needed, she said.
Lauhon was presented with a plaque and a check for $100
by President Stephen J. Kopp.
 “There’s a lot of collaboration and a shared enthusiasm for
the Empty Bowls project,” said Jaye Ike, special projects
coordinator for the College of Fine Arts at Marshall. Now the
goal is to raise as much money as we did last year.”
Last year’s event raised nearly $18,000 to be donated to the
Huntington Area Food Bank.
“Our goal is always to make as much money for the food
bank and the hungry in the area as we can, my personal hope is
to top what we made last year and so far we have done that
every year,” said Tommy Warf, graduate student and president
of Keramos Potters Guild. “Without the public this event would
not work. Over the years we have gotten so much support from
our community.”
Keramos members are busy creating a variety of bowls to
be sold at the event while Out Loud assists with all aspects of
advertising and public relations. All proceeds from Empty
Bowls will be presented to HAFB.
For more information on Empty Bowls contact Jaye Ike at
jaye.ike@marshall.edu.
(continued on page 4)
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Jennifer Lauhon (left) receives her Employee of the Month
 award from President Kopp.
Alumni Weekend 2010, featuring the theme “Old Friends
and New Beginnings,” takes place Friday and Saturday, April 23
and 24.
Numerous events are planned, including the annual Green
and White Spring Football Game at 4 p.m. Saturday, and the 73rd
annual Alumni Banquet honoring distinguished alumni and
friends of Marshall University at 7 p.m.
“Alumni Weekend is always special, but this year will be
even more exciting than usual as many of our alumni and
friends will be visiting for the first time our beautiful Marshall
University Foundation Hall, home of the Erickson Alumni
Center,” said Nancy Pelphrey, Coordinator of Alumni Programs.
Here is a look at some of the events planned in conjunction
with or during Alumni Weekend:
Thursday, April 22
• Marshall Institute for Interdisciplinary Research (MIIR)
Seminar Series: “Culture, Technology and Society,” featuring
Dr. Rob DeSalle, curator of entomology at the American
Museum of Natural History, Marshall University Foundation
Hall. A reception begins at 5:30 p.m., followed by the program
at 6:30 p.m. This event is free to the public.
Friday, April 23
• The first official event of Alumni Weekend is a Champagne
Reception, which begins at 6 p.m. in the MU Foundation Hall,
home of the Erickson Alumni Center. Cost to attend the
Champagne Reception is $15. RSVP by calling 304-696-2901.
• Marshall University ROTC, Department of Military Science,
will have its annual Military Ball at the Memorial Student
Center, BE5, starting at 6 p.m. with cocktails and a receiving
line followed by dinner at 7 p.m., with dancing and entertain-
ment to follow.
• The Marshall University Theatre production of “Our
Country’s Good” begins at 8 p.m. in the Joan C. Edwards
Performing Arts Center.
Saturday, April 24
• A Presidential Coffee for the Heritage Society will take place
from 9:30 to 10:30 a.m. at the Marshall University Foundation
Hall.
• The Class Luncheon will honor the 50th reunion class (1960).
The class will be joined by the Grand Class – those who
graduated before 1960. The event will take place from 11:30
a.m. until 1:30 p.m. in the Erickson Alumni Center Conference
Center.
• The Young Alumni Committee of the Marshall University
Alumni Association and the River Cities Alumni Club will co-
sponsor a tailgate party from 1 to 3 p.m. in the West Lot of
Joan C. Edwards Stadium, prior to the annual Green and
White Spring Football Game. Free Hillbilly Hot Dogs and soft
drinks will be served. Just look for the alumni banners.
• The annual Green and White Spring Football Game will kick
off at 4 p.m. at Joan C. Edwards Stadium. For tickets, call 304-
696-HERD or 800-The-HERD. Tickets are $10 for adults, $5 for
students.
• The President’s Social will take place from 6 to 7 p.m. on the
Memorial Student Center plaza. Admission is free.
• The highlight of the weekend is the 73rd annual Alumni
Banquet honoring distinguished alumni and friends, begin-
ning at 7 p.m. in the Don Morris Room of the Memorial
Student Center. The cost for the banquet is $50 per person or
$90 per couple. Call the Office of Alumni Relations at 800-682-
5869 or 304-696-2901.
Jennifer Lauhon, Administrative Assistant in the Office of
Academic affairs, has been named the Marshall University
Employee of the Month for March, according to Michelle Brown
Douglas, chair of the Employee of the Month Committee.
She was nominated by Karen Barker, Roberta Ferguson,
Frances Hensley, Carol Hurula, Tammy Johnson, Sherri Noble,
Mary Beth Reynolds, and Sherri Smith.
“Jenny Lauhon is absolutely essential to Marshall Univer-
sity.” Karen Barker wrote. “Without her calm, steady devotion
to every person, task and challenge that comes her way, the
institution could not succeed ion its mission….She stays late
and comes in early, works weekends and goes above and
beyond what most others would do, not only to get the job done
time. “I wanted to be able to help improve the quality of life for
individuals,” she says simply. Sponsored by the Malawi
government, she chose the University of Missouri because it
offered a degree with a specialization in clothing and textiles
that interested her. “But I knew when I went back home I
would be expected to know other things, so I took courses in
food and nutrition, family housing and child development so I
would be able to pass along my knowledge in these areas.”
Back home she taught high school classes for six years and
also taught at the University of Malawi. But to be a faculty
member there required a master’s degree. “It was recognized
that we needed expertise from abroad, so the university
developed a distance link with Mount Saint Vincent University
in Canada. It was kind of a faculty exchange program with
them.” So again with the government’s help, Mhango headed to
North America and completed her master’s degree. Back in
Malawi she taught at the university until 1994 when she was
hired to help launch an undergraduate program in home
economics at the University of Botswana. “I stayed there for
eight years. I wanted to make sure that the undergraduate
program and the master’s program that was coming had a good
foundation. I had one more step to complete so I sponsored
myself to get a Ph.D. at the University of Iowa. I chose Iowa
because it had a good extension component and also had a
good clothing textile program. I could do both the family
consumer science component and clothing and textiles which
was important.”
 She finished her dissertation in August, then headed for
Marshall where a job awaited her. “When I went for my Ph.D. I
became interested in the possibilities for small businesses and
entrepreneurial opportunities such as secondhand clothing
channels. From my experience in Malawi and Botswana I knew
that secondhand clothing is all that most people could afford,
so there were business opportunities available.”
She’s eager to squash the sometimes lingering stereotypes
about her program and her enthusiasm spills over as she talks
about it. “There are so many opportunities through programs
we offer and we want people to be aware of all the very
important possibilities in their lives. I want to encourage
students to say ‘Look at what I can do!’ It’s boring to do the
same thing over and over. I want to encourage them to learn
from their mistakes. They can use the knowledge they’re getting
not only in business but in their everyday lives. I love to see the
excitement when they succeed and I want to inspire them to
look for creative ways of thinking and to be excited about their
work. I want to see that WOW factor!”
Today in addition the undergraduate program in Family
and Consumer Science there’s an online M.A. degree. She’s
hoping to put some undergraduate courses online as well in the
near future.
Her busy work schedule doesn’t leave much leisure time
but she’s generous with her time and talents, giving readily to
campus and community causes. In fact, she, along with Anita
Lockridge, was presented with the 2010 Marshall University
Women of Color award last month for her tireless work in
promoting multicultural understanding and gender equality.
She does like to travel, to attend professional conferences, and
especially to visit her three grandchildren and her children,
sons Wonani who lives in California, and Chandie, who lives in
Nebraska; and daughter Miranka, who is in Florida.
“I love working with my colleagues and the deans have
been very supportive,” she says. “But I always feel it’s impera-
tive for me to do more!”
Matt Turner to Become
Chief of Staff May 1
Matt Turner is Marshall’s new chief of staff. His appoint-
ment was announced earlier this month by President Stephen J.
Kopp..
Turner, who currently serves as
director of communications for Gov.
Joe Manchin, will begin his duties at
Marshall on May 1. He replaces Bill
Bissett, who resigned in February to
accept the position of president of the
Kentucky Coal Association.
Kopp said, “I am delighted Matt is
joining the Marshall community as
chief of staff. A special skill set is
required to manage the complexities
and nuances of this position and Matt
brings all these attributes—as well as
a broad array of multidimensional
skills—to the job. He is an outstanding
communicator whose leadership skills
will be a welcome addition to our
team. I look forward to working with Matt and to the many
important contributions he will make to our university.”
Turner, who has bachelor’s and master’s degrees in journal-
ism from Marshall, joined the governor’s office in February
2007, following eight years as a public relations specialist for the
West Virginia Division of Tourism and the West Virginia
Department of Commerce. The Huntington native also worked
Matt Turner
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in public relations for Special Metals Corp.
“I’ve spent most of my life associated with Marshall and
I’m thrilled to be able to serve the university community in this
new role,” Turner said. “This is a tremendous opportunity and
an exciting time to be a part of the Marshall family. I truly look
forward to working with the students, faculty and staff as
Marshall continues to grow.”
We Are ... Marshall, the newsletter for Marshall University,
will be transitioning to an electronic format beginning
Wednesday, May 5. Questions may be directed to Pat
Dickson at pdickson@marshall.edu.
“We have been a proud sponsor of Marshall for several years,
and are pleased to make a donation that will offer students
educational opportunities in an area so crucial to our business
and our industry as a whole.”
Kim said demand from the insurance industry prompted
development of the program.
“College graduates in this field are in high demand, but
without help from the private sector, it would be difficult to
implement a program like this,” he said. “BrickStreet’s gift will
help provide our students with an education in a field that
offers tremendous career opportunities. We are honored to
accept their donation.”
Kopp added, “We are pleased BrickStreet has chosen to
make this gift, particularly given the current difficult economic
conditions facing businesses. Their donation is a generous
demonstration of support for our students, the Lewis College of
Business, Marshall University and the community at large.”
Kim also acknowledged the work of the steering committee
and chairman Ross Johnson, president of Mountain State
Insurance Agency, Inc., for their work to develop the program.
Kim said the first course in the new program was available
this semester, and the minor will be offered beginning next
spring. The major in Insurance and Risk Management will be
offered beginning in fall 2011 or spring 2012.
BrickStreet
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